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The Development of House Caddie Uniforms Design to Enhance a Golf Course Image

Woomee Park’
Dept. Fashion Design, Gwangju University; Gwangju, Korea

Abstract : The purpose of this study is to develop house caddie uniforms design which reflects the CI and image of ‘Golf-
zon County Sunwoon’, a representative golf course in the Honam circle, to enhance a positive image of a golf course and
improve house caddies' service quality and their working efficiency. Study methods were as follows. In literature review,
the domestic golf industry, golf culture, and house caddie uniforms as one of golf course CI elements were investigated.
In empirical study, the formativeness of domestic golf course CI and house caddie uniforms was analyzed. Then, house
caddie uniforms were developed using CI which is the symbolic element of a golf course. A concept for uniforms design
development was ‘Golf & Culture Communication’ to symbolically represent an image of IT-based total golf culture club.
It was limited to female uniforms design for spring or autumn that is high in application. A symbol and a logo which are
symbolic elements of a golf course were freely worn in the form of a brooch. Symbolism and practicality were reinforced
using PB(v), R(v), YR(v), and Y(vp) colors only for a golf course. Functionality was improved by using UV protection mate-
rials and aesthetics was expressed by reflecting 2014-15 F/W trends.

Key words : house caddie(3}--2> 7lIt]), corporate identity(7]14 17X F3), golf(F3Z), golf course image(FZ7 o]0
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Table 1. 2013 Sales ranking of membership golf club

Srpo] 7RI 881X A7 A48, 20154

Ri Golf A Caddie  Simbol Formativeness of uniform design
st rea .
course uniforms logo Item Shape Color Pattern Pocket
Tongdo Jumper Below hip length B(p) 2 Patch pocket
. Finest  Yeongnam @ T-shirt Waist length Wh No pattern
Country area FINEST Pants Below ankle length Wh
Club Hat Wh Geometry pattern
Vest Hip length R(v)/YR(Lgr) Geometry pattern 2 Muff pocket
Winchest ‘ T-shirt Waist length Wh
2 Argz;);l € Metr;r}; than Pants Ankle length YR(Lgr) No pattern
Club Over-skirt Thigh length YR(Lgr)
Hat R(v) Geometry pattern
" Jumper Below hip length P(v)/ltgy Geometry pattern 2 Patch pocket
Grace v ngnam e o Teshirt Waist length Wh
3 Country No pattern
Club area Pants Below ankle length Itgy
Hat Wh/P(vp) Geometry pattern
Vest Hip length Y(vp)/YR(dk)  Geometry pattern 2 Patch pocket
5 I;Iamboo Metropolitan T-shirt Waist length Wh No pattern
ountry
Club area Pants Ankle length mGy/Y(Gr) Geometry pattern
Hat Wh No pattern
Vest Hip length B(p)/B(b) Geometry pattern 2 Muff pocket
Bora T-shirt Waist length Wh No pattern
5  Country
Club Pants Below ankle length ~ mGy/B(b)
Geometry pattern
Hat B(p)/B(b)
Vest Hip length B(v) 2 Muft pocket
Glheung Metropolitan T-shirt Waist length Wh
5 Country No pattern
Club area Pants Below ankle length Itgy
Hat B(v)
Winchest e Vest Below hip length R(V)/R(vp) Geometry pattern 2 Muff pocket
Seosan  Chung S®D  Lshin Waist length Wh
7 - No pattern
Golf  cheong area = SA@SOO Pants Below ankle length R(vp)
Club o Hat R(V)/R(vp) Geometry pattern
Vest Hip length R(v) 2 Patch pocket
Castlex Metropolitan T-shirt Waist length Wh
8 - No pattern
Seoul area Pants Below ankle length Bk
Hat R)
Vest Hip length Multicolor Geometry pattern 2 Muff pocket
Yangju Metropolitan ® A " @ T-shirt Waist length Wh
9  Country B8 No pattern
Club area Yangiu Pants Ankle length R(Gr)
Country Clul
Hat Multicolor Geometry pattern
Vest Hip length Y(VP) No pattern 2 Muff pocket
Imperial
Lake Chung T-shirt Waist length Wh/R(dk) Geometry pattern
10
Country  cheong area Pants Below ankle length R(dk)
Club No pattern
Hat Y(VP)
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Table 2. 2013 Sales ranking of public golf club
. Golf Caddie Simbol Formativeness of uniform design
Rist Area .
course uniforms  Logo Item Shape Color Pattern Pocket
Vest Hip length R(v) Geometry pattern 2 Patch pocket
1 gheonalr(‘ Chung Teshirt Waist length Bk
angnol s
Country Club cheong area ; HRMIBCC Pants Below ankle length R(Dp) No pattern
Hat R(v)
Vest Hip length GY(B)/PB(Dk) Geometry pattern 2 Muft pocket
P
) Gyeongju  Yeongnam 2 == T-shirt Waist length Wh
Country Club area I ‘ Pants Below ankle length PB(Dk) No pattern
5 GYEONGIU
e Hat GY(B)/PB(DK)
Vest Hip length YR(V)/Y(v) Geometry Pattern 2 Patch pocket
Hidden Chung T-shirt Waist length Wh
3 Valley No pattern
Country Club cheong area Pants Below ankle length YR(Lgr)
Hat YR(V)Y(v) Geometry Pattern
T Vest Hip length R(v)/Wh Geometry pattern 2 Muff pocket
5 Packche ~ Metropolitan ¢ [ T-shirt Waist length Wh
Country Club area “:}J Pants Below ankle length mGy No pattern
Hat R(v)
Vest Hip length B(v)/Wh 2 Muft pocket
) T-shirt Waist length Wh
5 Paju Yeongnam Pants Below ankle length mGy
Country Club area No pattern
Over-skirt Thigh length mGy
Hat B(v)
Vest Hip length R(v)/Wh Geometry pattern 2 Muff pocket
Golgzone
T-shirt Waist length Wh
5 County Honam No Pattern
Sunwoon area Pants  Below ankle length Bk
Country Club
Hat R(v)/Wh Geometry pattern
Vest Hip length RP(B) 2 Muff pocket
Daeyoung =y 1o Toshirt Waist length Wh
7 Hills h No pattern
Country Club cheong arca Pants Below ankle length RP(vp)
Hat RP(B)
Vest Hip length YR(v) 2 Muff pocket
8 Bbearcreek Metropolitan T-shirt Waist length Wh No pattern
Country Club area Pants Below ankle length YR(Lgr)
Hat YR(v)/Wh  Geometry pattern
Jumper Below hip length B(B)/ltgy Geometry pattern 2 Muft pocket
East T-shirt Waist length Wh
9 Hill Yeongnam
Country Club area Pants Below ankle length Bk No pattern
Hat B(B)
Vest Hip length P(v)/ltgy Geometry pattern 2 Patch pocket
T-shirt Waist length ltgy
10 Leaders Yeongnam No pattern
Country Club area Pants Below ankle length ltgy
Hat P(v)/ltgy Geometry pattern
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Table 3. CI of ‘Golfzone County Sunwoon’
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Symbol

Golf course Symbol Logo Color Uniform image
Golgzone Gourzod
County COUNTY
Sunwoon

Govrzod
COUNTY 42
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- Item - Vest, Pants, Over-skirts, Belt bag

- Color - Main color: R(v)/PB(dk), Sub color: PB(dp), Accent Color: YR(vp)/R(dp)/R(dk)

Uniform design

Flat sketch

Front Back Vest

Pants Over-skirts Belt Bag

AN

Fig. 2. House caddie uniforms design 1 & flat sketch.
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Uniform design Flat sketch
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Fig. 3. House caddie uniforms design 2 & flat sketch.




H|2~E9} PB(dp)dEle] W=, YR(vp)/R(dp)R(dk) ZZZ ujA
¥ SHAAES FATAA LS I RS &
Ae ofgke] A& /PR A V5] s UdE
(95%) Z]Al=H2(5%) T A9 HIZE 9]0l Gifato]
7Fs3t Fge a]o]oLf.; 18- }04 =o] e 29wt
W3S MAAZHA

oA == 5] ﬁsﬁ 173154 2ANE ARESISITE ¥
AEE ZTN=EZ(60%)9} H(40%) EFLAE AR-EIe
H, Mz gole AAE A Hollok slEE AdsE &
Aol Ego] HrE Zajo 282 (95%) Za]¢-HEk(5%) &
WAAlE AMESIATHEIE. 2).

[e

@ 6]——?—/\ 7HE]%L1£ ‘:VM 2

ole] siolrrel i £UE AFole) A22 F9E BD
3]s 2Ejlolt), AHizEd st B TheEe] AU
@ B2AE %ﬂ—&—a}aaz AT 2l ARAAILE 4
1oH Bl 9 45l Az YA

L

9] iXH” ’\]Eﬂ(mre)ﬂ*“ Zel) 7P 3 owjazele 7t
S FoJdt AlAA)e] ZE]AEHIZ(100%)2F W< (mesh) S
ARgBIioH, YU AEY 2 9o TU AARe] S #lo

=g Hgste] At /sl ste] Ano] e

1~0

- Item : Vest, Pants

g oJu]R] ArE PIEF SR ALFUEF IRIel A 521

A WS NAsIsIh Axe Eelo2H2(95%)9 &
U EH(5%) EFRANE ALE3le] Algo] &olsleE 319
3, A E5EE EATFig 3).

® sk AL FUE U4 3
3192 AUFUE UAQ) 3¢ M2Es A=z PHE T
12 B0, o] ok ole] W2ES W= Trs
of 4T 5 A HePsh ATERF olPIAE EHSIC ]
AR A A Selalon duE Yl
= AEsA 28595, & -
o Easa A9 FEaA9 ARALE
Zyzssith, E vl2ESle] gREe] hse

g0 ASAN YopRee] MAESle] YRR o]
ol Zage] 4449l oA EHeIT, PBANLZe]
FUE U2 2

o s AHEs Pilt‘r(Flg 4.
5 & =

HZ S Z20]de) SRk Al FEAe A SdA A
Hohe Q1A AHIEE Fal 719 oS AAATIAL ABA
g 202 3P| g =Hsla Ak o]d AFelA 714
# z2Z9] omx] AR B FH FHOEM SR ATRUE
& 7199 AAS Fysta w3 onAE "ol T8
g Y FA) ATEdAE Aeald &S ol
INENAE HHI MU2E Eols FQF Q47 283

- Color : Main color: YR(vp), Sub color: PB(dp), Accent Color: YR(v)
Uniform design Flat sketch
Front Back Vest Pants

| 'Zg

:

/

Fig. 4. House caddie uniforms design 3 & flat sketch.



522 SRl SISIR] A17H A4Z, 2015K

ok ool & e 54 %141 Hed %_EJJ% A=K
s 20134 wiE =

Ao ohp-2 7HEHTL1£ EIZP 7N ‘ﬂ%}lz} stleH, o
= A

s

ol @8] YA S olol

F s mRsket 997t 9l

ArAe vhet A 3, f&% ZEAFES] oAl &
ok B9 WA F Az, AaY Al SUEE Qs
Holup &5 o dgle] duxsd s SV At
SoluM Exe oA et 2x 27} opd E3E P45t
A iz ze Aegerial vk mEb S-S 7
el AAd I olmA] Alxg fs) 2pdskE Aoz o
FE MRS Awstal glon, a2 AAuFUE EE =
Zge] A3t ojuA] AaLe] A=A srow SEHI 3

ATh

A4, 20139 = FZ4F wiEE917E 10997149 3]<9A
o HEE ZxA] e AUFUES AR XIS
A3 @q. ojoldl& HW|AE+EIMZ+Hl 2T FAE 2AE|u]
ZEldo] 7P wokth. el A9, Adoelx= dre] dojet
wz o] G HAE, o] off doje] Fx|xle] g
A9, sgldele] EM27t 7P Bt steleMe ool o
F7F e AN U] dAE HojR|= Zo g Il
3 Holi= W&ol Zojo] LEHO|E Mzl AZRI §1HX]
Zdole] QHAAES M= 283t 7THS =X
AXEE 7154S 2t Aol AR =S o] He
22l FHER] de] folsleE WE ‘ﬂg_ 283kt
Age] 7, HEEs A=rt 22 AWe RwyE7E 7P
Botedl, dEdes FEA0] T Ao agerel wA)
UHE o]F FEdA thE HRo) Agsial B Bef BHA|
Aol wol 3R~ AYFUEL A2 vig- ag¥olg &
th AH9E Az BAY, B-=E= whzEd, A== mGy/
RvpyAe], BEA= RWEH7E 7 BA UERskem, drkxo
2 slEgk A7 wjAA ol T A7 Sl EE 1 Aol
of Mo} A Fo] FAAS widetH o<l 74?%“—4
M 29} szo] FajMo] Wol AMEESITE &4 739, Hlx

J%

?

E9} At S|5R sgis 2ol Fogo] 714 B

srow, WEe] 9, o, 94, %ﬂ BR offe A

= Wslel Jrisos Bals) Hole Ewel 7HIHS Bt

AT, T 392 ATFUES FHH 24 glo] 4

E5)a DS W goe] Zeht 27 e s
o

]
AelE I TARIOR FEHS AT 715
BAsh OuAAE, WENS Agala gIglont ot} £
% e B UARe] theln] 2] FAY of
vXE FFPIE vEdte @ 4 vk

WA, BEE heE Al S5 AUFUE DS
2T A, 3y 4 A FAY 5 e A28 4

e

mlo
K

oA AL FUFE A iﬂ gt Xd%’ﬂ? 2l Blue, Orange Red Z#

¢l White, Red, Black ZA2]2 =2 5%+

#Q) olul {2 AP Rakw k. oleld s ATIHU
Fol #ARE o)

Asta 7149 AAAE= 1T sk A%E &
2o omAE FA -2 ATFUE tARIS Hﬂ% %A
o} 7R AL “Golf & Coulture Communication’©] ™, &+

Tt & 55 A% FUFTRARICE Y sIaT. o}—r—é
AMEFuFE tARl 12 HZEe Ao s 83 B2
£ Falslo] A 8-S 2o, FEE T
o] HgAR)el PB(dk)et R(v)ZE HiMske] FEA7 o
=3, PB(dpy2E M=$ol YR(vp)R(dp)/R(dk) Z&
iﬂE—%ko U= SHAAEES AAA ZELHEST &
E 9o PR gloloj=9t lHo] A, HE W
£% gjo] 7154S EROH, EdEE N A
7R3 AlE=do] ﬂWE}L AP Z AnAdE Fa
UEe] A= e ASAF 7P gl 7]
WAE(95%)7 EE B2 (5%) S A9 H2E
HZ‘OI 7hsst FgEH ] FU A FoloER A=
go] Fie] 2AH WFEE MAANFL, SHEAEE &
O 2EHZ(60%)9F H(40%) ELAANE, A2 Zd 2=
(95%)°F ZFAE(%) SFANE ARs] 71548S =
o} 32 ANTRUE TRRI 2= FEAole] e A

TS 711_5 gk 2 EJAEE%]* trRRle R —‘%ii

2
F—lO

A
E]

>
ol
i

EY

0
obT»
ol
_|~
0

i

b l‘-lU o rot 1o

o

yo H
:(o
m oolr

ﬁ

2

e e
_{

—‘.’ii‘iH

2 fo O X

g
lm
m\g
T
fru
>~
oo
rsi‘
}_
N
3
K
@
PO
O
rk:
lN
ﬂl
HJ
N5
>,
o 2
fo 4

[e]
s il
el AFUAIS %721 4_§ gajsm S’r]aﬂ Av) 2~ 5

ol |
T8
w =
5
il
SN
oo
LT
bt
fu
o e
o %
4 ¥
1 jN
_ll.m o
of, O
g
e,
=
_l;_: ]%i
o
o X
o

r*ﬂ%rﬁhrﬁﬁ‘:r&_&
tlo
—{11
=
o
i
0>~

lo > i RO OrE

al71~zi E%Ur 7P§ﬁ e S Tl
Z2)0)| 261 2(100%)2} W4 (mesh) SHHE

= ZEdllzHE (95%)9} ] ER (%) T
AlEro] golsk=s i3l HH 4 254
=i EIXFOL = gHol of doje] &
7122 Y(vpyAEle] WAES] PB(dpyEElo] #

i:
M
i 32
>l§:rz
® el

[N

rulo
Hir
441
&
[0
%

boA)

o
>

4 _{m
W2,

o o |

Z o o
[y
Mo

D
oo

b 9w 2ol sl 44 RSN AES) A
o] 2k 3492 AT FUFDARL 29 BUSPA ARSIt

|

ol Al Hlsh o], Fmge] 714 ol olulAE
HHoe BRR e 92 AUFUELS
2 FR0) AL VAR FRE 2slola, olulx] 4
O% A8Y & UL Aolth Web B ATE I s
ACFUE T2 HEe 0% AFH 7245 B

o] ZFH BAL ARIAES BASN] A Fio| Ul i
3t Bajo] o]FojX|x] ¢kgrom F¢-A tel ARRES EH



oz Hel Bk dejs MEEE 2 e 9
TANE B AT YR BT heE A

F UARle 21y delast Folsted f

S A8% Past Ao BEE A B} 287, 3
= 2AE AN B, 53

I BeRS B8 Bk o] AR A AAEQ] A7 o] Fo

References

Choi, B. A. (2009). The analysis of caddy service preference on
demographic characteristics of golf customers. Korean Journal of
Sport Management, 14(1), 83-95.

Choi, Y. M., & Kim, K. (2013). A study on the development of golf
course caddies' duty complaint scales. The Korean Journal of
Sport Science, 22(1), 199-215.

‘CI of Golfzone County’. (2012, March 1). Golfzone County. Retrieved
June 21, 2014, from http://www.golfzoncounty.com/main?T=1

Kim, D. J. (2014a, October). The crisis of golf courses and its
solutions. Golf Guide, 103.

Kim, N. E. (2014b, July 28). Promising business in korea is golf, not
K-pop. Etoday. Retrieved April 11, 2014, from http:/www.etoday.co.kt/
news/section/newsview.php?idxno=957819

Kim, S. Y. (2007). The study on caddies' satisfaction and preference on
their uniforms: Bounded by Jeonnam area in South Korea. Journal
of the Korean Society of Costume, 57(8), 24-36.

Kim, S. Y., & Kim, M. H. (2011). A study on a proposal for smart
uniforms for caddies at golf courses, including a study of prototypes.
Journal of the Korean Society of Costume, 61(3), 111-121.

Kim, Y. J. (2003). 4 study of the participation factors and satisfaction
degrees of indoor golf range members. Unpublished master's
thesis, Kyunghee University, Seoul.

Kwon, M. W., & Oh, M. W. (2007). The effects of service quality on
the Customer satisfaction and repurchase intention in the Jeju golf
clubs. Journal of the Exercise and Sport Science, 13(1), 1-11.

g oJujR] g IgF SRt A AEF HRI AR 523

Han, Y. H., & Park, M. H. (2005). The Plasticity od uniform design
(Part 1). Journal of the Korean Society of Clothing and Textiles,
29(5), 649-661.

Hong, S. A. (2012). 4 study on the relation with customer satisfaction.
customer loyalty, and revisit by the qualities of caddy services in
golf courses. Unpublished doctoral dissertation, Mokpo National
University, Mokpo.

Hwang, 1. S. (2014). Luxury golf course leading a new leisure culture.
Newsmaker: Retrieved May 21, 2014, from http://www.newsmaker.or.kr/
news/articleView.html?idxno=4802

Lee, M. S., & Lim, S. M. (2014). A comparative study on the color
features and images of professional football uniforms in Korea
and foreign leagues. Journal of the Korean Society of Costume,
64(3), 108-125. doi:10.7233.2014.64.3.108

Lee, S. H,, Yu, B. I, Jin, Y. W., & Kwak, 1. S. (2005). Analysis on
leisure satisfaction according to lifestyle of golf participants.
Korea Sport Research, 16(4), 75-84.

Ministry of Culture & Tourism. (2004). Predicting demand of domestic
golf course. Korea: Ministry of Culture & Tourism.

Ministry of Culture & Tourism. (2006). Predicting demand of domestic
golf course. Korea: Ministry of Culture & Tourism.

Mun, B. I, Kim, J. P.,, & Park, I. R. (2013). Analysis of the relationship
between perceived choosing commercial and customer commitment
satisfaction, and royalty in franchise screen golf club users.
Korean Society of Golf Studies, 7(1), 65-74.

Park, S. C. (2011). The effect of golf club users’ perceived Images
towards a caddie on the level of service satisfaction. Unpublished
master's thesis, Yong-in University, Yongin.

Roh, D. Y., Park, C. S., & Kim, T. L. (2011). The relationship among
caddies service quality, customer value and customer satisfaction.
The Korea Journal of Sports Science, 20(3), 683-694.

Son, C. W. (2012). 4 study on relationships among the career management
of caddies and organizational commitment: An examination of the
mediating role of perceived organizational support. Unpublished
master's thesis, Yeungnam University, Gyeongsan.

Song, S. W. (2012). Influence of service level and service quality of
caddy in golf course on customer s golf satisfaction and purchase
behavior. Unpublished doctoral dissertation, Daegu University,
Daegu.

(Received 12 January 2015; 1st Revised 25 February 2015;
2nd Revised 20 May 2015; Accepted 20 June 2015)

© 2015 (by) the authors. This article is an open access article distributed under the terms and conditions of the Creative Commons Attribu-

tion license (http://creativecommons.org/licenses/by/3.0/), which permits unrestricted use, distribution, and reproduction in any medium,

provided the original work is properly cited.




